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Software:   https://github.com/gbv/metrics-crawler
Web:     http://explore.metrics.gbv.de/
API:     http://api.metrics.gbv.de/v1/work/doi?v={doi}

FIndIngS I - Usage of Social Media Platforms
Users of different career stages:
•   Select different platforms for communication
•   Use different functions on the same platform

Behaviour on social media platforms is complex 
and diverse Which prohiBits simple aggregations

RecoMMendationS i
Check for applicability: 
•   Select platforms depending on user behaviour and 
  weight functions according to exhibited patterns
•   Avoid simple one-dimensional metrics and check 
  aggregations for their validity
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Actions used more frequently by professors:Actions used more frequently by early-stage researchers: 

OtherWriting Commenting Downloading Liking Sharing Bookmarking

MetHodS
•   User Surveys, Group interviews, experiments
•   Prototyping

FIndIngS II - use and concerns toWards metrics
Alternative metrics are:
•   not yet widely known among researchers
•   Used with considerable caution 

help researchers Become metric-Wise

RecoMMendationS ii
to gain trust and acceptance by researchers:
•   Provide context and greater openness
•   explain application areas, strengths and limitations

*metrician

FIndIngS III - technical challenges
occurrences on platforms difficult to identify:
•   different habits of identifying papers
•   inconsistent or no use of identifier systems

Quality VaRies With data Sources

RecoMMendationS iii
•   develop standardizations in altmetric „citations“
•   Promote use of identifiers

Survey I Interviews Survey II Online Experiment

•
•

•

Broad exploratory survey
To which extent are 90 online 
platforms that are potential 
sources for metrics used by 
researchers?
~3400 respondents from 84 
countries

Which tools/functions are used?

•
•

•

In-depth qualitative interviews
Which use cases do online 
platforms solve for 
researchers? How do they
think about research metrics?
4 group interviews with 9 
researchers

How are tools and metrics used?

•
•

•

Follow-up survey on use cases
To which degree do the 
findings from the interviews 
apply to a wider sample of 
researchers?
~2000 respondents from 70 
countries

How are tools and metrics used?

•
•

•

Interactive online experiment
How do researchers use 
metrics during literature 
research? How do individual 
metrics compare?
~250 respondents from 38 
countries

How do metrics influence users?
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